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4 ) Disclaimer

This presentation and the information contained herein does not constitute an offer for sale or solicitation of an offer to buy any securities of the issuer.

This document contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, and Section 21E of the Securities Exchange Act of 1934, each as amended, including, in particular, statements about StoneCo Ltd.’s (the

n . u n

“Company”) plans, strategies and prospects and estimates of industry growth or prospects. These statements identify prospective information and may include words such as “believe”, “may”, “wil aim”, “estimate”, “continue”, “anticipate”, “intend”,
“expect”, “forecast”, “plan”, “predict”, “project”, “potential”, “aspiration”, “objectives”, “should”, “purpose”, “belief”, and similar, or variations of, or the negative of such words and expressions, although not all forward-looking statements contain these
identifying words. All statements other than statements of historical fact contained in this presentation may be forward-looking statements. The Company has based these forward-looking statements on its estimates and assumptions of its financial results and
its current expectations and projections about future events and financial trends that it believes may affect its financial condition, results of operations, business strategy, short-term and long-term business operations and objectives, and financial needs as of
the date of this presentation. These forward-looking statements are conditioned upon and also involve a number of known and unknown risks, uncertainties, and other factors that could cause actual results, performance or events to differ materially from those
anticipated by these forward-looking statements. Such risks, uncertainties, and other factors may be beyond the Company’s control and may pose a risk to the Company’s operating and financial condition. In addition, the Company operates in a very competitive
and rapidly changing environment. New risks emerge from time to time. It is not possible for the Company’s management to predict all risks, nor can the Company assess the impact of all factors on its business or the extent to which any factor, or combination

of factors, may cause actual results to differ materially from those contained in any forward-looking statements that the Company may make. Accordingly, you should not rely upon forward-looking statements as predictions of future events.
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Risks that contribute to the uncertain nature of the forward-looking statements include, among others, risks associated with the Company’s ability to anticipate market needs and develop and deliver new and enhanced products and services functionalities to
address the rapidly evolving market for payments and point-of-sale, financial technology, and marketing services; the Company’s ability to differentiate itself from its competition by delivering a superior customer experience and through its network of hyper-
local sales and services, the Company’s ability to expand its product portfolio and market reach and deal with the substantial and increasingly intense competition in its industry; the Company’s ability to retain existing clients, attract new clients, and increase
sales to all clients; changes to the rules and practices of payment card networks and acquiring processors; the Company’s ability to obtain debt and equity financings; possible fluctuations in the Company’s results of operation and operating metrics; the effect of
management changes and business initiatives; and other known and unknown risks, all of which are difficult to predict and many of which are beyond the Company’s control. The Company has provided additional information in its reports on file with the
Securities and Exchange Commission concerning factors that could cause actual results to differ materially from those contained in this presentation and encourages you to review these factors. The statements contained in this presentation are based on the
Company’s current beliefs and expectations and speak only as of the date of this presentation. The Company disclaims any intention or obligation to update or revise any forward-looking statements, whether as a result of new information, future events and/or
otherwise, except to the extent required by law.

To supplement the financial measures presented in this press release and related conference call, presentation, or webcast in accordance with IFRS, Stone also presents the following non-IFRS measures of financial performance: Adjusted Net Income, Adjusted
Net Cash Provided by or Used in Operating Activities, Adjusted Free Cash Flow and Adjusted Net Cash, Adjusted Pre-Tax Income and Adjusted Pre-Tax Margin. A “non-IFRS financial measure” refers to a numerical measure of Stone’s historical or future financial
performance or financial position that either excludes or includes amounts that are not normally excluded or included in the most directly comparable measure calculated and presented in accordance with IFRS in Stone’s financial statements. Stone provides
certain non-IFRS measures as additional information relating to its operating results as a complement to results provided in accordance with IFRS. The non-IFRS financial information presented here in should be considered in conjunction with, and not as a
substitute for or superior to, the financial information presented in accordance with IFRS. There are significant limitations associated with the use of non-IFRS financial measures. Further, these measures may differ from the non-IFRS information, even where
similarly titled, used by other companies and therefore should not be used to compare Stone’s performance to that of other companies. Stone has presented Adjusted Net Income to eliminate the effect of items from Net Income that it does not consider
indicative of its continuing business performance within the period presented. Stone defines Adjusted Net Income as Net Income (Loss) for the Period, adjusted for (1) non-cash expenses related to the grant of share-based compensation and the fair value
(mark-to-market) adjustment for share-based compensation classified as a liability, (2) amortization of intangibles related to acquisitions, (3) one-time impairment charges, (4) unusual income and expenses and (5) tax expense relating to the foregoing
adjustments. Stone has presented Adjusted Free Cash Flow metric, which has limitations as it omits certain components of the overall Cash Flow Statement and does not represent the residual cash flow available for discretionary expenditures. For example, this
metric does not incorporate the portion of payments representing principal reductions of debt or cash payments for business acquisitions. Therefore, we believe it is important to view Free Cash Flows measures only as a complement to our entire consolidated
Statements of Cash Flows. Stone has presented Adjusted Net Cash metric in order to adjust its Net Cash / Debt by the balances of Accounts Receivable from Card Issuers and Accounts Payable to Clients, since these lines vary according to the Company’s funding
source together with the lines of (i) Cash and Cash Equivalents, (ii) Short-term Investments, and (iii) Debt balances, due to the nature of Stone’s business and prepayment operation.

As certain of these measures are estimates of, or objectives targeting, future financial performance (“Estimates”), they are unable to be reconciled to their most directly comparable financial measures calculated in accordance with IFRS. There can be no
assurance that the Estimates or the underlying assumptions will be realized, and that actual results of operations or future events will not be materially different from the Estimates. Under no circumstances should the inclusion of the Estimates be regarded as a
representation, undertaking, warranty or prediction by the Company, or any other person with respect to the accuracy thereof or the accuracy of the underlying assumptions, or that the Company will achieve or is likely to achieve any particular results.

Certain market and/or industry data used in this presentation were obtained from internal estimates and studies, where appropriate, as well as from market research and publicly available information. Such information may include data obtained from sources
believed to be reliable. However, the Company disclaims the accuracy and completeness of such information, which is not guaranteed. Internal estimates and studies, which the Company believes to be reliable, have not been independently verified. The
Company cannot assure recipients of this presentation that such data is accurate or complete.

The trademarks included herein are the property of the owners thereof and are used for reference purposes only. Such use should not be construed as an endorsement of the products or services of the Company.

Recipients of this presentation are not to construe the contents of this summary as legal, tax or investment advice and recipients should consult their own advisors in this regard. This presentation has been prepared solely for informational purposes. Neither the
information contained in this presentation, nor any further information made available by the Company or any of its affiliates or employees, directors, representatives, officers, agents or advisers in connection with this presentation will form the basis of or be
construed as a contract or any other legal obligation.
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OUR PURPOSE:

To serve the Brazilian Entrepreneur,
transforming their dreams into results.
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Payments
& Financial Services

Software
Solutions

(72% of Revenuel)

Goal:

To be the best financial operating
system for Brazilian merchants

Goal;

To be the best workflow tool for
Brazilian merchants and help them to
sell more through multiple channels

% Micro + SMBs (MSMBs)

L

POS and ERP solutions for
strategic verticals

L2 | Key Accounts + Platform Services

@ Digital + Omnichannel Solutions

(21% of Revenuel) oo



« ) 3Q21Highlights

Payments
& Financial Services

Payments Active

750, 14

(+53.6% y|y ex-coronavoucher)* Client Base
(+2.1x y/y)
4 2 3 THOUSAND 2 9 4THOUSAND
Banking active Payments
accounts base Net Adds
(+3.1x y/y)

(+4.0x yly)

Total Revenue
and Income
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Consolidated Software active
software revenue client base3

(+16.7x yly)
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Retention rate

Omni-channel
Linx Core?

stores
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4 ) MSMB?! fundamentals continue to drive solid performance

L Strong TPV growth? - Accelerating 2-year CAGR
TPV (RS bn) MSMB' TPV 2-year CAGR
+81.3%
———> 51.6
+70.3%
Jo%k 4o
51% 0
07 48%
42%
28.3 28.5
22.8x
e A
SMB Micromerchants MSMB 3Q20 4Q20 1Q21 2Q21

H3Q20 m3Q21 y/y growth 43.5% 46.4% 44.9% 103.6%

61%

3Q21

81.3%
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4 ) Record net addition, leading to over 1.3 million MSMB! clients

Record hlgh net adds in SMB and Micromerchants

Quar ter/y Net Adds? - Payments (" 000)

+3.2
22X 5502

+7.2X\ 214 7

+27.6%
: 6. ]

89.4
60.1

29.8

Micromerchants

MSMB

m3Q20 m3Q21

MSMB1 cllent base over 1.3 million
MSMB’Actlve C//em‘s2 (‘OOO)

122X »1.336.1
1,045.8
857.8
719.8
606.7
3Q20 4Q20 1Q21 2Q21 3Q21
MSMB!
Net Additionof  © 894 113.1 138.0 188.0 290.3

Clients (‘000)



( MSMBs )

4 ) Evolving our financial operating system

Increasing engagement

4 [ tean Clients settling in

() RestauranteBst Total Accounts Stone Card TPV st4ne Banking Account?
srone: 197 Agencia: 000 Conta: 010101 Balance

. RS 1.3bn RS 415.8mn 319.6 tHousanD

sadosdxo;‘;o’zo +3,5x yly +2.9X yly +3.6X y,y
: | ” e Banking Money-In Banking Money-Out
o Volumes? Volumes3
i RS 7.3bn RS 22.3bn

+3.6x yly +4.5x yly

Growing banking client base

+4.0x

>422.5

340.1

237.4
167.7
105.6 .

3Q20 4Q20 1Q21 2Q21 3Q21

_ Financial platform highlights

3Q21 net cash inflow of our credit business was R$483.3 million,
~R$9 million higher than expected, with legacy portfolio of
RS1,591mn

We envision 3 credit products: (i) partially or fully-collateralized
short-term loans; (ii) credit card; (iii) overdraft

New credit disbursements - phase 1 (test mode, small scale) in
4Q21 and 1Q22: focus on improving engineering and operation

Investment in the fintech Gyra+, a credit platform for SMBs,
which is expected to close in 4Q21:

(i) Team of entrepreneurs with expertise in the industry;
(ii) Improve our data, tech and product expertise in credit
(iii) Ability to integrate in additional platforms

(iv) A fee business, with no balance sheet risk

Our insurance solution, though still in beta mode, is showing
encouraging trends, with approximately 14,500 active contracts;
fee business, with no underwriting risk

Legacy credit portfolio performing as expected, with no
additional provision needed for the 3Q21. Coverage ratio remains
above 100%
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4 ) MSMBs Unit Economics — Balancing monetization and growth

Accelerating TPV growth...
TPV growth in MSMBs (y/y)

81.3%

43.5%

m3Q20 m3Q21

~ Keeping CI_\C1 under control
CAC (RS/client)

-28% vy

MSMB

SMB: +1% yly
Micro: -17% vyly

..ith net additj of clients...

Quarterly Net Adds (‘000)

SMB Micro
214.7

16.7
60.1

- 29.8
=

m3Q20 3Q21 m3Q20 m3Q21

Stable cost to serve but higher funding costs

Cost to serve plus funding costs - RS/month

+55% yly

MSMB

Cost to serve: -4% yly
Funding Costs: +252% y|y

...and good monetization...

MSMBs ARPU (Average Revenue per Merchant) -
RS/month

R$287/month

SMB: R$365 (+3% y/y)
Micro: R$117 (+247% yly)

~ Disciplined payback period

payback?

(with payments only3)

11'15 months
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4 ) Unit Economics - banking and insurance

Banking
___otrong growth with improving ARPU

Active Clients ARPU (RS/month)

422.5 17.0

]
\ Y
) Restaurante Brash

12.7

&
105.6 R4 698,08 K
RSl
g3t
2
€§' ” (arta®
® N::\jfnﬂ
st

3Q20 m3Q21 3Q20 m3Q21

Insurance

Still in pilot mode showing good trends

R

Active Contracts? ARPU2 (RS/month)

14.5 10.7

b.7

0.4

1Q21 m3Q21 1Q21 m3Q21
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4 ) Unit Economics -SMB monetization opportunities

ARPU (Average revenue per SMB merchant) - RS/month

340 *30 “40 *327

ACQUIRING BANKING INSURANCE CREDIT POS/ERP

(Actual B&M) (Settled clients) SOFTWARE

(Actual - POS/ERP
solutions)

N . . 9 - MICROVIX GO
£ Linx Microvix X B Mergrbnth

Pesquisar.. Faturamento

A o PA (Loja Atual) Ultimos 38 dias

200 =P

% Favoritos

B Administrativo

Operages

Acessar relatdrio (4

o Ranking de Produtos i} Indicadores do Grupe Econdmico
——rre— e E
oo COMPLEMENTAR/AJUSTE 50,00% 200
= 0% Empresa - PA s ™= PM

0
9 - MICROVIX 60 2606% 5880% 2990%

APROVADO =

Q%I

Ry 0%
s = (Loja Atua) Uitimos 30 dias Z o
: ‘3_' X - Faturamento por f'orrna ?e quﬁmentc o
g ® , S TR QUANTIDADE DE
T . - e — TICKETS
Bantd 0z 8¢ DE 1 &

+ 151 (-100,00%)

Mesrmo pericdo do ano 2020
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4 ) Key Accounts

Total Key Accounts

22.4  +10.5%yly

20.3

3Q20 3Q21

v' Total Key Accounts’ (Platform
Services + Sub-acquirers) TPV ex-
coronavoucher grew 10.5% and
total TPV decreased 43.4% y|y as a
result of RS 21.0bn in Coronavoucher
volumes in 3Q20

_Platform Services

7.0 +55.2%yly

3Q20 3Q21

v In platform services, we want to
make it really easy for any platform
that serves sellers or consumers to
embed financial services through
simple APl integrations

15.7 15.4 -2.3%yly

3Q20 3Q21

v Sub-acquirers represent ~40% of
Key Accounts revenue, while
Platform Services represent ~60%

v' Top 2 subacquirer clients
represent only 1% of StoneCo’s
revenue net of funding costs



( Software Squtions)

4 ) Reinforcing our position as the leading software player for retail in Brazil

Consolldated software revenue Performance hlghllghts

Consolidated Software Net Reveriue ( RS mn)

v Consolidated software revenue grew 17x to R$315 mn
(27.5% y|y proforma for Linx)

314.8 +16.7x
+27.5%

StoneCo+Linx v Linx recurring revenue! grew by 15.5% y/y in 3Q21

o e o m E— —w——

v' Linx Core POS/ERP recurring revenue? grew by 21.2%,
driven by an increase in average ticket and in the number of

| |
I |
| |
I |
| I
| |
: S : stores served
| |
I |
| |
| |
| |
I |
| I

v' Consolidated revenue from software solutions excluding
Linx grew 182% to R$53.1 mn
53.1
3Q20 3Q21

v Software client base over 200,000 clients

B stone” s, Linx‘ B Unx‘

Not Consolidated
Consolidated



( Software Solutions )

4 ) Linx priorities

~_ Solutions Key Metrics! Strategic Focus

B B R e B R R R s R R o R N R R R R S AT NS A

Revenue growth:

POS/ERP +21° Drive organic and inorganic growth
INVEST IN : ey 2 et
GROWTH OMS? +52%y|y Digitize merchant catalogue/ integrate to multiple channels
AND QUALITY |mpylses -3%y/y (20% 2y CAGR) Help merchant’s reach and engage with consumers

B&M Gateway + QR* +25%y]y Create financial services offering for each client segment

Flat revenueyly (39% 2y CAGR)

Linx Commerce 700 websites Invest in scalability and features

R$2.2bn GMV LTM

TURNAROUND
AND IMPROVE

50% of clients in
ASSESSMENT Sub-Acquirers subacquiring migrated to

Stone (81% opted-in) in

mid-November

Full migration to Stone platform

11



(Software Solutions )

¢ ) Linx brings deep knowledge in retail

~R$350bn GMV ~R$200bn TPV 106k Locations

(Currently monetizing? (Mid-single digits
~0.3% of GMV) penetration with payments)
T =o' a\ S . R,
o O
APPAREL GAS STATIONS COSMETICS FOOD SERVICE BIG RETAIL FOOTWEAR AUTO ELECTRONICS DRUGSTORES ERP FOR

ECOMMERCE

-] 7 ™ GiRAFFAS CENTAURO womsovmes)  MONDIAL @y ppiiarcss el
NAagura
» HERING #7 piranga  UOCCITANE GGG pernamsucanas AREZZO SO compecas 0 D g s, Giuliana*

motorola

HYUNDAI

TRACK& FIELD (oﬁ oQBoticario m . I G \w E] Electrolux B . SSoPqulo D! SANTINNI

@ RENNER [2GIg7  &o-Savol  snmsung BROGASMIL Grendene




( Software Solutions )

4 ) Client segments in software

e Execution oriented towards customization

» Source of data and learnings

KEY

e Strategic positioning for consumer ecosystem integration (marketplaces
ACCOUNTS o 5 Y - ( place)

(~9% of revenue)
» Vertical specialization and focus on growing existing verticals

and expanding to new ones
* Drive digitization through omni-channel integrations

MID & LARGE * Create integrated financial services and software specific to each
(~80% of revenue) ' vertical needs

» Simple products to gain scale

» Improve client efficiency and UX through product

SMB integration

(~11% of revenue)

- Enable clients to sell online (own website + marketplaces)
13



( Software Solutions )

4 ) Early days of integrating software and financial services

BEAUTY PETSHOP/VET FOOTWEAR GAS STATIONS

xselzep stone

Banking integration and split Payment reconciliation and

: Openbanking in ERP Integrated mobile POS with fuel dispensers
payment feature split payment feature

How mtegratlon of software with paymentsand OpenBanklng benefits our clients

e e O e e R R R R R P R i e RS

- Split payment between merchants and - Better omnichannel management with split - Streamline information flow with accountants
professionals payments

, : - - Avoid manual inputs, saving time for clients
- Credit card payment recurrence - Easier reconciliation of payment methods

« Facilitate PIX transactions and reconciliation

directly in POS

- Streamline checkout process with mobile POS . Automate bill payments through ERP



CFinanciaI Highlights)

4 ) Top-Line Growth

Financial and operating metrics

7 , 4CIie_|_1,ts = ments (‘000) - Payment ume3(R$ bn) Total Revenue4(R$ mn)
2.1 o
+2.1x ¥
> 1,388.4 | e ap +57.3%
C > 1,469.6
x-Micro 69.7 1.1
846.8
64.4
1,094.6 60.4
7.1 1.8
909.3 >1.0 1,001.4
0.2 934.3
774.5 867.7
o 37 6 38.1 782.9
559 7561 46555 2.0 671.1 B "1%-%67 4
060 == ' I I I I I 613.4
& o W 0 O D 0 N s
) o 8 4 4 oF gy anad gl it gl
,,9 NeiiNe ,LG ,,)@ el e e e Al (o (et ,ve ,,)@ el Gl ey (e



(Financia

| Highlights)

4 ) Consistent market share gains in payments, led by MSMB

Market share1 evolutlon

16%

14%

12%

10%

Coronavoucher
volumes in K.A.

8%
6%
4%
2%
0%
,\/g“c’b ,»g'\(’b %G«‘P vd& ,\/G'@ ,Ld@ ,,)@"9 »9@ ,\/&0 w&g ,,)ci”o b‘&o '\/&w’b&'\,’b&»

==5toneCo =MSMB ==Key Accounts

StoneCo quarterly market share changes (p.p.)

S R s S A A R e R e e S G R s :

59, Coronavoucher
0 volumes in K.A.

4%
3%
2%
1% I
o, H-W .. W wm [ ] .
1% =
2%
3%
4%
1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21

MSMBs2 quarterly market share changes (p.p.)

s D R O R

1.4%
1.2%

1.0%
0.8%
0.6%

0.4% I
o« Qgann_H111
0.0% _ L

-0.2%

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21
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(Financial Highlights)

< ) Proforma Historical P&L with Linx

- Proforma Results W|th Linx (ex credit

SR AT Y = 5 e S 2 o T R R TR R T

1020 | 2020 | 3020 | 4020 | 1021 | 2021 | 3Q21 | Ayly _

%Statementof Proflt orl-.oss Stone and L|nx Proforma excludlng cred|t product (R$ mn)

Net revenue from transaction activities and other services 259.2 255.6 383.5 368.3 346.4 390.3 436.7 13.9%
Net revenue from subscription services and equipment rental 270.0 266.0 284.7 323.4 343.1 365.0 371.0 30.3%
Financial income 341.7 262.8 305.8 355.1 346.5 440.7 610.4 99.6%
Other financial income 41.6 38.8 31.9 48.6 44.5 66.9 54.3 69.8%
Total revenue and income 912.5 823.2 1,006.0 1,095.4 1,080.5 1,262.9 1,472.3 46.4%
Cost of services (260.3) (299.6) (317.3) (363.7) (359.2) (454.9) (525.6) 65.6%
Administrative expenses (132.6) (146.9) (171.4) (207.1) (178.7) (237.8) (359.8) 109.9%
Selling expenses (148.8) (155.7) (181.1) (183.6) (205.9) (269.8) (308.2) 70.2%
Financial expenses, net (162.1) (71.0) (80.4) (76.6) (95.0) (155.4) (306.1) 280.6%
Other operating income (expense), net (5.4) (44.3) (47.8) (104.9) (44.4) (100.9) (29.1) -39.1%
Fair value adjustment on equity securities designated at FVPL 0.0 0.0 0.0 0.0 0.0 841.2 (1,341.2) n.m.

Gain (loss) on investment in associates (1.3) (1.5) (1.1) (3.0) (3.6) (2.8) (2.8) 155.0%
Profit before income taxes 202.2 104.2 206.8 156.5 193.6 882.4 (1,400.4) n.m.

Income tax and social contribution (64.2) (18.8) (65.4) (43.5) (57.5) (143.8) 159.3 n.m.

Net income for the period 138.0 85.4 141.4 113.0 136.1 738.6 (1,241.2) n.m.

Adjusted Net Income 148.3 119.9 198.5 225.7 167.3 166.1 151.7 -23.6%

T SRR s S S e S R e,

Statement of Profit or Loss - Stone and L|nx Proforma (R$ mn)

e

T 1020 | 2Q20 | 3Q20 | 4Q20 | 1a21 | 221 | 3Qz1 | ayly

Proforma Results W|th

R R R T S SR

Net revenue from transaction activities and other services 259.2 255.6 383.5 368.3 346.4 390.3 436.7 13.9%
Net revenue from subscription services and equipment rental 270.0 266.0 284.7 323.4 343.1 365.0 371.0 30.3%
Financial income 361.1 328.0 462.3 504.1 372.0 43.5 607.7 31.5%
Other financial income 41.6 38.8 31.9 48.6 44.5 66.9 54.3 69.8%
Total revenue and income 931.9 888.3 1,162.4 1,244.4 1,106.0 865.7 1,469.6 26.4%
Cost of services (260.3) (299.6) (317.3) (363.7) (359.2) (454.9) (525.6) 65.6%
Administrative expenses (132.6) (146.9) (171.4) (207.1) (178.7) (237.8) (359.8) 109.9%
Selling expenses (148.8) (155.7) (181.1) (183.6) (205.9) (269.8) (308.2) 70.2%
Financial expenses, net (163.9) (73.9) (84.5) (83.5) (107.4) (173.8) (330.7) 291.2%
Other operating income (expense), net (5.4) (44.3) (47.8) (104.9) (44.4) (100.9) (29.1) -39.1%
Fair value adjustment on equity securities designated at FVPL 0.0 0.0 0.0 0.0 0.0 841.2 (1,341.2) n.m.

Gain (loss) on investment in associates (1.3) (1.5) (1.1) (3.0) (3.6) (2.8) (2.8) 155.0%
Profit before income taxes 219.7 166.4 359.2 298.6 206.7 466.8 (1,427.8) n.m.

Income tax and social contribution (70.2) (40.0) (117.9) (58.4) (55.3) (48.0) 167.6 n.m.

Net income for the period 149.6 126.4 241.2 240.2 151.4 418.8 (1,260.2) n.m.

Adjusted Net Income 159.8 160.9 298.2 352.9 182.7 (153.7) 132.7 -55.5%




CFinanciaI Highlights)

4 ) Summary Statement of Profit and Loss
Statement of Profit or Loss (R$mm) 3021 | %Rev. | 3020  %Rev. | A% | 9M21 | %Rev. | 9M20 | %Rev. |

Net revenue from transaction activities and other services 436.7 29.7% 354.1 37.9% 23.3% 1,114.2 37.8% 808.9 34.9% 37.7%

Net revenue from subscription services and equipment rental 3710 - 252% 92.5 9.9% 301.0% 663.8 22.5% 266.1 115% 149.5%

Financial income 607.7 414%  460.1 49.2% 32.1% 1,016.5 34.4% 1,146.0 49.4% -11.3%
Other financial income 54.3 3.7% 27.6 3.0% 96.7%  156.2 5.3% 97.5 4.2% 60.3%
Total revenue and income 1,469.6 100.0% 934.3 100.0% 57.3% 2,950.7 100.0% 2,318.4 100.0% 27.3%
Cost of services (525.6) -35.8% (208.1) -22.3% 152.6% (1,067.7) -36.2% (556.7) -24.0% 91.8%
Administrative expenses (359.8) -24.5% (106.2) -11.4% 238.9% (599.2) -20.3%  (270.0) -11.6% 121.9%
Selling expenses (308.2) -21.0% (139.5) -14.9% 120.9% (694.1) -23.5% (366.0) -15.8% 89.6%
Financial expenses, net (330.7) -22.5% (64.7) -6.9% 411.3% (580.8) -19.7% (2757  -11,9% 110.7%
Fair value adjustment on equity securities designated at FVPL (1,341.2) -91.3% 0.0 0.0% n.m. (500.0) -16.9% 0.0 0.0% n.m.
Other operating income (expense), net (29.1) -2.0%  (43.3) -4.6% -32.8% (134.8) -4.6% (86.8) -3.7% 55.2%
Gain (loss) on investment in associates (2.8) -0.2% (1.1) -0.1% 155.1% (9.2) -0.3% (3.9) -0.2% 135.4%
Profit before income taxes (1,427.8) -97.2% 371.5 39.8% n.m (635.2) -21.5% 759.2 32.7% n.m
Income tax and social contribution 167.6 11.4% (122.4) -13.1% n.m 59.3 2.0% (227.9) -9.8% n.m
Net income for the period (1,260.2) -85.7% 249.1 26.7% n.m (575.9) -19.5% 531.3 22.9% n.m
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) Profitability

_Adjusted Net Income and Margin? (s mn)

DB AT SR R R R R R

Adjusted
Net Margin

30.1% 35 1% 226% 22.5% 308% 3576 @ 216% -245% H0%

358
202 . 187
I . i I )

-150

3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21

(-) Capex

(=) Adjusted Free Cash Flow

(-) Prepayment Cash Needs

(+/-) Cash inflows/ (outflows) to credit solution
(+/-) Adjustments to digital clients float

(=) Free Cash Flow

(-) M&A & other investing activities
(=) Net cash provided by (used in) investing activities (ex-Capex)

(+/-) Sale of Receivables, FIDC and debt issuance [(repayment)
(+/-) Capital increase

(+/-) Other financing activities

(=) Adjusted net cash provided by (used in) financing activities

(=) Change in cash + short and long term investments

(+/-) Short/long term investments

(+) Effect from foreign exchange on cash and cash equivalents
(=) Change in cash and cash equivalents

__Adjusted Free Cash Flow’

Summarlzed Statement of Cash Flows (RSmm)
Net Income

(+/-) Non-cash items

Cash net income

(+) Adjusted working capital variations3

(=) Adjusted net cash provided by (used in) operating activities

(1,260.2)
1,616.5
356.3
32.2
388.4
(149.9)
238.5

(2,511.2)
483.3
(385.9)
(2,175.3)

(4,732.3)
(4,732.3)

2,172.2
0.0
(1.0)
2,171.1

(4,736.4)
1,920.8
(15.1)
(2,830.8)

249.1
(116.4)
132.8
283.7
416.4
(181.9)
234.5

(929.1)
(436.4)
92.5
(1,038.4)

(62.3)
(62.3)

49.3
7,845.6
(0.2)
7,894.6

6,794.0
(7,379.7)
13
(584.5)
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4 ) Our strategy evolved and our key principles remain strong

What we said by our IPO

T R

“We intend to develop new solutions and

capabilities for Digital Banking Solutions and

Micro-Merchant commerce”l

“We will continue to selectively pursue
acquisitions (i.e. POS [ ERP software)” 2

“We intend to continue to grow our base of
Stone Hubs”?!

What we have done

= R e

Active digital banking clients went from
zeroin 3Q18 to 422k in 3Q21

Micro-Merchant active client base
increased from virtually zero in 3Q18 to
545k clients in 3Q21

We have acquired Linx and invested in 12
software companies, becoming the #1
software company for retail management in
Brazil

The consolidated software revenue went
from ~ RS7 million in the 3Q18 to ~ R$ 315
million in 3Q21, serving over 200,000 clients

The number of proprietary hubs has
increased from 180 in 2Q18 to over 450 in
3Q21

Increased client base from 235 thousand in
the 3Q18 to 1.4 millionin 3Q21

What we are doing

Our goal is to be the best financial
operating system for Brazilian merchants

Our goal is to be the best workflow tool for
Brazilian merchants and help them to sell
through multiple channels

Early days of integrating software and
financial services

With nearly 30 million MSMBs in Brazil, we
still see a lot of room to expand our client
base

20
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q ) What we have achieved since the IPO

Three years after, we see our business bigger and better

At IPO
e b e n 3 years, we have..

: . 5.9x
Active client base (‘000) 234.7 1,388.4 :
¢ el 2L a0k ‘./il Scaled our business
1 3.4x
TPV R$22b R$74b 50% 3Y CAGR
Total Revenue R$414mn R$1,470mn 53V355)C(A ch
g ﬁ Evolved our new
: 2 +48.5% solutions
Adjusted Net Income R$89mn R$133mn S ivenin
# of Digital Banking active clients (‘000) - 422,500 +422.5k
Attracted more
# of Software subscribed clients ~9,000 ~200,000 22.2x great talents
Total applications to Recruta in the year? ~29,000 ~138,000 4.8x
Calls rated as “excellent” - Customer Support* 93% 92% -1 p.p (ﬁg Kept a very high
R service level

Service Level Agreement - Logistics 96% 96% -
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4 ) Appendix - Adjusted Net Income Reconciliation and EPS (Non-IFRS)

Net Income Bridge (R$mn) 1Q19 | 2Q19 | 3Q19 | 4Q19  1Q20 mmm 1Q21 | 2Q21 | 3Q21

Net income (loss) for the period 177.0 1719 191.3 264.0 158.6 123.6 249.1 306.1 158.3 526.0 (1,260.2)
Share-based compensation expenses 1 10.1 28.4 11.2 14.6 2.1 37.8 30.8 50.0 20.7 46.4 (1.7)
Amortization of fair value adjustment on intangibles related to
acquisitions 2 3.8 4.3 4.6 4.6 3.4 3.4 6.9 3.5 6.9 8.8 98.5
Gain (Loss) on previously held interest in associate 3 0.0 0.0 0.0 0.0 0.0 (3.0) 0.0 0.0 0.0 (12.0)0 (3.8)

Mark-to-market and Cost of Funds related to the investment

. 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 (836.2) 1,388.5
in Banco Inter

Other expenses 4 0.0 0.0 0.0 (1.7) 0.0 1.7 13.5 15.6 10.0 12.7 75.0
Tax effect on adjustments (4.6) (10.5) (5.3) (6.4) (1.8) (13,3) (12.5) (174 (8.5) 103.8 (163.6)
Adjstednetincomefloss) 1863 1940 2019 2750 1623 1503 2879 3578 1874 (1505) 1327
Weighted Average Number of Shares (diluted) (millions of shares) 282.4 2824 282.2 281.8 281.8 2820 297.2 313.7 3148 3145 308.9

Adjusted Diluted EPS> 0.66 0.69 0.71 0.97 0.58 0.54 0.99 1.16 0.60 (0.47) 0.46






