


Forward Looking Statement @

Thispresentationandthe information containedherein doesnot constitute an offer for saleor solicitationof an offer to buy anysecuritiesof the issuer

Thisdocumentcontainsforward-looking statementswithin the meaningof Section27A of the SecuritiesAct of 1933 and Section21E of the SecuritiesExchangéict of 1934 eachasamended,including,in particular, statementsabout StoneCo
LtdQ éhe & / 2 Y Liplgin, strategiesand prospectsand estimatesof industry growth or prospects Thesestatementsidentify prospectiveinformation and may includewordssuchasd 6 St MY B G d f X ES T A ¥ OB P Ky dzS ¢
Gl y i A GMUIGIBSFEREIR ® & NBOUIAKIERLD fALINER LB i S3f 6 A LIA b2 0A22SyGalaAKZ Saal S8FA F 2 61 StéamdSsimitas, or variationsof, or the negativeof suchwordsand expressionsalthoughnot all forward-
looking statementscontaintheseidentifyingwords All statementsother than statementsof historicalfact containedin this presentationmay be forward-looking statements The Companyhasbasedthese forward-looking statementson its
estimatesand assumptionof its financialresultsand its current expectationsand projectionsabout future eventsand financialtrends that it believesmay affect its financialcondition, resultsof operations,businessstrategy,shortterm and
long-term businessoperationsand objectives,and financialneedsasof the date of this presentation Theseforward-looking statementsare conditionedupon and alsoinvolve a number of known and unknownrisks,uncertainties,and other
factorsthat could causeactualresults,performanceor eventsto differ materiallyfrom those anticipatedby theseforward-looking statements Suchrisks,uncertainties,and other factorsmaybe beyondthe / 2 Y LJI gbritir@ and may posea
riskto the / 2 Y LJI gpérddidgand financialcondition In addition, the Companyoperatesin a very competitive and rapidly changingenvironment New risksemergefrom time to time. It is not possiblefor the / 2 Y LJI rffahd@ementto
predict all risks,nor canthe Companyassesghe impact of all factors on its businessor the extent to which any factor, or combinationof factors, may causeactual resultsto differ materially from those containedin any forward-looking
statementsthat the Companymaymake Accordinglyyou shouldnot rely uponforward-lookingstatementsaspredictionsof future events

Riskgthat contribute to the uncertainnature of the forward-lookingstatementsinclude,amongothers, risksassociatedvith the / 2 Y LJI abi@itgx@ anticipate market needsand developand deliver new and enhancedproductsand services
functionalitiesto addressthe rapidly evolvingmarketfor paymentsand point-of-sale,financialtechnology,and marketingservicesthe / 2 Y LJI gbiityX@differentiate itself from its competition by deliveringa superiorcustomerexperience
andthroughits network of hyperlocalsalesand servicesthe / 2 Y LJI abiéitfi@expandits product portfolio and marketreachand dealwith the substantialand increasinglyintensecompetitionin its industry, the / 2 Y LJI abiétyd@retain
existingclients, attract new clients,and increasesalesto all clients changego the rulesand practicesof paymentcard networksand acquiringprocessorsthe / 2 Y LJI abi@tyX@obtain debt and equity financings possiblefluctuationsin the
[ 2 Y LJ rgstil@at operationand operatingmetrics the effect of managementhangesand businessnitiatives and other known and unknownrisks,all of which are difficult to predictand manyof whichare beyondthe / 2 Y LJI o6rérél &
TheCompanyhasprovidedadditionalinformationin its reportson file with the Securitiesand Exchang&€€ommissiortoncerningactorsthat could causeactualresultsto differ materiallyfrom those containedin this presentationand encourages
youto reviewthesefactors Thestatementscontainedin this presentationare basedonthe / 2 Y LJI olrgefX Beliefsand expectationsand speakonly asof the date of this presentation The Companydisclaimsanyintention or obligationto
updateor reviseanyforward-lookingstatements,whether asaresult of newinformation, future eventsand/or otherwise,exceptto the extentrequired by law.

Tosupplementthe financialmeasurespresentedin this pressreleaseand related conferencecall, presentation,or webcastin accordancewith IFRSStonealso presentsthe following non-IFRSneasuresof financialperformance AdjustedNet
Income,AdjustedNet Cash AdjustedPre Taxincome,AdjustedPre TaxMargin, EBITDANd EBITDAMargin Ad y ARRSinancialY S | & defélSth anumericalmeasureof { i 2 ii§®iéalor future financialperformanceor financialposition
that either excludesor includesamountsthat are not normally excludedor includedin the most directly comparablemeasurecalculatedand presentedin accordancewith IFRSn { (i 2 yirfhdzialstatements Stoneprovidescertainnon-IFRS
measuresas additionalinformation relating to its operatingresultsasa complementto resultsprovided in accordancewith IFRSThe non-IFRSinancialinformation presentedherein shouldbe consideredin conjunctionwith, and not asa
substitute for or superior to, the financialinformation presentedin accordancewith IFRSThere are significantlimitations associatedwith the use of non-IFRSfinancial measures Further, these measuresmay differ from the nonIFRS
information, evenwhere similarlytitled, usedby other companiesand therefore shouldnot be usedto compare{ i 2 yY&f@manceto that of other companies StonehaspresentedAdjustedNet Incometo eliminatethe effect of items from
NetIncomethat it doesnot considerindicativeof its continuingbusinesgerformancewithin the period presented StonedefinesAdjustedNet IncomeasNet Income(Loss)or the Period,adjustedfor (1) amortizationof fair valueadjustmenton
acquisitionsand (2) unusualincomeand expenses

Ascertain of thesemeasuresare estimatesof, or objectivestargeting, future financialperformanced & 9 & i A thdy ar&uaaabléta be reconciledto their most directly comparablefinancialmeasurescalculatedin accordancewith IFRSThere
canbe no assurancehat the Estimatesor the underlyingassumptionswill be realized,andthat actualresultsof operationsor future eventswill not be materiallydifferent from the EstimatesUnderno circumstanceshouldthe inclusionof the
Estimatesbe regardedasa representation,undertaking,warranty or prediction by the Companypr any other personwith respectto the accuracythereof or the accuracyof the underlyingassumptionspr that the Companywill achieveor is
likely to achieveany particularresults

Certainmarket and/or industry data usedin this presentationwere obtained from internal estimatesand studies,where appropriate,aswell as from market researchand publicly availableinformation. Suchinformation may include data
obtainedfrom sourcesbelievedto be reliable However,the Companydisclaimsthe accuracyand completenes®of suchinformation, whichis not guaranteed Internal estimatesand studies,whichthe Companybelievesto be reliable,havenot
beenindependentlyverified TheCompanycannotassurerecipientsof this presentationthat suchdatais accurateor complete

Thetrademarksincludedhereinarethe property of the ownersthereof andare usedfor referencepurposesonly. Suchuseshouldnot be construedasan endorsementof the productsor servicesof the Company

Recipientsof this presentationare not to construethe contentsof this summaryaslegal,tax or investmentadviceand recipientsshouldconsulttheir own advisorsin this regard Thispresentationhasbeen preparedsolelyfor informational
purposes Neither the information containedin this presentation,nor any further information madeavailableby the Companyor any of its affiliatesor employeesdirectors,representativespfficers,agentsor advisersin connectionwith this
presentationwill form the basisof or be construedasa contractor anyother legalobligation
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Our mission

Financial and software solutio
Qauyigbest servic Micro, small and mediu

In the industry businesses

To serveBrazilianentrepreneus,
transforming treir dreams Into results.

Helping then [ ENERETEI
IR their business



Our journey

2012

Our
Foundation

We Disruptedpayments in
Brazil

Modern Technology

DifferentiatedSales

SuperiorService

Expansion Phase

Revolutionized SMB
Services

Expanded to
Micro Merchants

Leveraging the strength
of our SMB platform

We entered an attractive
underserved market
segment

UnderservedMerchants CompletelyDigital

Difficult to Reach Low Costto-Serve

LargeProfit Pool Attractive Pricing

Today

With a Broad Suite of
Solutions

A leading player in
Payments and POS/ERP

11%

Market Sharéin Payments

I Olj dzZA NBR . NI 1
#1 Retall Software/
LinXx

A leading payments Added financial services

disruptor for Brazilian

MSMBS + Banking & Credit

LeadingMarket Share Expanded Software

) Solutions
Bestproductmarket fit
POS/ERPr multiple

Targetedofferings for verticals and segments

specific client segments

Future

Unified Commerce
Value Proposition

Endto-End value
proposition for MSMBs

ScalablePlatform
MassiveDistribution

Local Support
Integrated Solutionsadapted
to the needs of each segment




Our offerings

stone®

FinancialServices E— Software
88%o0f Revenué D 12%o0f Revenué o
Goal Goal
Tobe the bestfinancial operating systenfor Brazilian To be the best workflow tool for Brazilian merchants
merchants and help them to sellmore through multiple channels
t:% Micro + SMBS(MSMB) Integrated PO%nd ERPsolutionsfor strategic verticals

L1 payments + Banking + Credit @ Digital + Omnichannel Solutions



Our positioning

TPV

per month

R$ 100k 2MM

per month

SMB

R$ 15k; 100k

per month

Micro Up to R$ 15k

per month

HOW CLIENTS SEE US

£

LiNX

K

LiNX

stone

ten

(@)

OUR POSITIONING

Opportunistic approach
Focus on efficiency

Alkn-one solution
Superior service differentiation
Software as an edge for more mature clients

Simple and easip-use solutions
Digital business model
Low cost for the client, good economics for us



Our competitive advantages

Techenabled Distribution Superior Client Service

o bdpdr: 2F . NI T Af Qi. Dobsinesgy@divedy for
SMBs and -8lay for Micro

clients
o Go beyond the Hub with o Lesghan5 secondpickup
lower CAC time

o Consistentlyanked #1 in
client satisfactiohin Brazil

Comprehensive
Merchant Platform

o SinglePayments, Banking
and Credit Platform

o Vertical value propositions
through software integrations

o Stone Platform allows multiple
value propositions at scale



Our platform: build once{ use many

Unified platforms are crucial for us toin and gain operating leverage

Brand

Unified Platforms

stone

Experience

Product

Operations

Internal

ton
o’

Account

Payments

Sales

Data

pagor.me\

User Interface

Banking
Logistics Client Service

Fraud & Security

Stone Embedded

Hardware

Credit

Pricing

Infrastructure



Our management

Seasoned executives at the leadership team

PedroZinner André Monteiro Carolina da Costa Diego Salgado FabioKapitanovas Lia Matos MarcusFontoura
Chief Executive Risk Impact & Treasury People & Operations  Strategy & Marketing Technology
Officer Sustainability

MateusBiselli Mateus Scherer SandroBassili Tatiana Malamud Victor Lino ViniciusCarrasco
Small and Medium Chief Financial & Software Legal & Compliance Micro Merchants Economist &
Merchant Business Investor Relations Business Regulatory Affairs

Officer

€D,



Board of Directors and Committees

BOARD OBIRECTORS

Board of Directors

Mauricio Luid.uchettt

CHAIRPERSON

GilbertoCaldart

VICECHAIRMAN
José Alexandr8cheinkmah
Diego Fresco Gutierrez*
LucianabiapinaLira Aguiar*
Silvio Jos&orais*

Thiago Dos Santddau

* INDEPENDENT MEMBERS

COMMITTEES

People and Compensation

Mauricio Luid.uchetti

CHAIRPERSON

Silvio Jos#&orais

Thiago Dos Santddau

Risk

LuciandbiapinalLira Aguiar

CHAIRPERSON

GilbertoCaldart

José Alexandr&cheinkman

Audit

Diego Fresco Gutierrez

CHAIRPERSON
LuciandbiapinaLira Aguiar

Silvio Jos#&orais

Finance

Silvio Jos#&orais

CHAIRPERSON
Diego Fresco Gutierrez

Thiago Dos Santddau
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Balancing Profitability & Growth

Total Revenue

R$bn

12.1

3.2 9.6
3.0
652
2.3
/ 447
4.8 /
. I

2022 2Q23 2Q24 2021 2022 2023

StrongGrowth

Adjusted EBT

R$mn
1,954

~
~

10,

0.2%
— .

2021 2022 2023
mmmmm Adjusted EBT

- -@- - Adjusted EBT Margin

IncreasingProfitability

2Q22 2Q23 2Q24

56

2Q22

Adjusted Net Income

R$mn

1,557

497

322

411

40
0.8% ~
%

2021 2022 2023

mmmmm Adjusted Net Income

2Q23 2Q24

- -@- - Adjusted Net Income Margi

ImprovingEarnings



Financial ServicesRevenue growth with margin expansion

Financial Services Revenue Financial Services Adjusted EBT
R$bn R$mn
+476%
+21% +60% Cach
CAGR CAGR
1,793
10.5
2.8 608
2.6
19
/ 48/71
-

2Q22 2Q23 2Q24 2021 2022 2023 2Q22 2Q23 2Q24 2021 2022 2023
s Adj EBT- -e- - Adj EBT marg



Financial ServicesReaching More Clients

MSMB Payment Client Base

MSMB Payments Total Active Clients (‘000)

+37%
CAGR l

3,860

3,676

3,471
3,279
2,962
2,758
2,526
2,314
2966 |||| ||||

2022 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

MSMB Banking Client Base

MSMB Banking Total Active Clients ('000)

+127%
CAGR I

2,704

2,380
2,096
1,932
1,672
1,253
693
526 961 I

2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24




Financial Serviceslncreased engagement

Payments Banking
MSMB TPVR$br) and MSMB Take Ratxb) Client depositsR$mn
+24% +55%
CAGR CAGR

yly

109.3 +2.6x 6.5

87.7
71.1 w
+17.4% 3.9
l ” : | I
2Q22 2Q23 2Q24 2Q22 20Q23 20Q24

mmmm MSMB PIX QR Code mmmmm MSMB CTPV (Card Ti
- & - MSMB Take Rate

Credit Portfolio

19

2Q23

m Working Capital

R$mn

540

1Q24

+32%

712

2Q24

m Credit Card



Software- Software profitability remains stable on a recurring basis

Software Revenue Software Adjusted EBITDA
R$mMn R$mn
+5% +47% +10% +108%
CAGR CAGR CAGR CAGR

64

1,492

383 384 1,420 244
586
351 /
I ‘ 567" /
/ —
2022 2023 2Q24 2021 2022 2023 2Q22 2023 2Q24 2021 2022 2023

________________________

Decreased in 2Q24 dueto
severance costs of R$3.2mn in :

|
: the quarter I
| :



Strong Cash Generation and Balance Sheet

Adjusted Net Cash Position Cash/ShoriTerm Debt Ratié

R$bn

+38%
CAGR J
3.0¢
3

3.0x 2 Ox
5.
40 51 5.1 2.6x
. 2.4x
4.3
4.0 2 0
3.5 1.8x
1.8x
3.1 1.6x

| I I

2Q22 30Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24
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Huge and diverse opportunity

C Addressable Markét~R$ 100 Bn
pi% 20%
204 ]
. < 1%
o
Big andunpenetrated TAM
Diversificationof the business
Stillhuge opportunity ahead
159 14%
] s




Our Strategic Priorities

SCALE
THROUGH
PLATFORMS

iFoundational assets:
distribution, logistics, client
service and brand

iStone Tech Platform: Build Once,
use many

1Scale with little incremental
investment

WININTHE
MSMBMARKET

fTrue distribution powerhouse allowing
multiple segment reach

TAttractive financial services opportunity
in our installed Software Base

iSustained best service in the market

DRIVE
ENGAGEMENT

iMore levers to build price bundles

iScale working capital solutions to
monetize further

1Software as a differentiator



